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Polling the experts

Respondents

e Online survey in June 2012
e 850 sustainability professionals responded
e 60%+ respondents have >10 years experience

e /0 countries represented
 From business, government, NGOs, academia
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Who do experts trust most to judge a company’s

sustainability performance?

NGOs

Ratings/
rankings
Company’s
employees
Investors/
analysts

¥ Trust
“ No trust

Consumers
Journalists

Government
all values are

percentages

Q. How much trust do you have in each of the following to accurately judge a company’s sustainability performance?
Please use the 5-point scale provided, where 1 is “no trust at all" and 5 is "a great deal of trust.”
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Who do experts trust most to judge a company’s

sustainability performance? Compared to 2010

NGOs
Ratings/
rankings 2012
Company’s 2010
employees
Investors/
analysts )
y I 19 In 2010 this category
Consumers D 20 was worded
“Journalists covering
Journalists I 18 38 sustainability issues” )
S 13
Government SRSl 13 all values are
percentages

Q. How much trust do you have in each of the following to accurately judge a company’s sustainability performance?
Please use the 5-point scale provided, where 1 is “no trust at all" and 5 is "a great deal of trust.”
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Which ratings and rankings are experts at least

somewhat familiar with?

Dow Jones Sustainability Index

Carbon Disclosure Project (CDP) Leadership Index
FTSE4Good Index Series

Bloomberg Sustainability Reporting Initiative

Global 100 Most Sustainable Corporations in the World
Fortune’s Most Admired Companies

Newsweek’s Green Rankings

W
H
H
-—
N N
(4]
(8, ]
(&) ]

GoodGuide PR 20
Oekom Corporate Ratings FEEE 19
CRO’s 100 Best Corporate Citizens FEE 19
Sustainalytics Company Ratings BN 17
Climate Counts N 17
MSCI ESG Indices Wy 15
Vigeo Ratings s 14
ASSET4 ESG Ratings Tl 12
GS Sustain BN 12

(o]

Access to Medicines Index

all values are
Inrate Sustainability Assessment Bl 5

percentages

Q. Please indicate which of the following ratings and rankings you are at least somewhat familiar with.
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How credible do experts find particular ratings

and rankings to be?

Carbon Disclosure Project (CDP) Leadership Index ~ g 65
FTSE4Good Index Series = 10
Dow Jones Sustainability Index =" 1o
Oekom Corporate Ratings =~ 12
Access to Medicines Index ~— {3
Sustainalytics Company Ratings = 19
Climate Counts ~— 14

Inrate Sustainability Assessment = 22
GoodGuide I 39

GS Sustain I 39
MSCI ESG Indices I 39

Bloomberg Sustainability Reporting Initiative = 14 e .
ASSET4 ESG Ratings S smmm— 34 “ Credible
Global 100 Most Sustainable Corporations inthe = 27 = “Not credible
Vigeo Ratings 2
Fortune’s Most Admired Companies = 25 .
Newsweek’s Green Rankings 31
CRO’s 100 Best Corporate Citizens =24 28 all values are

percentages

Q. How credible do you find the following ratings and rankings to be? Please use the 5-point scale provided, where 1
is "not at all credible™ and 5 is "very credible.” Only respondents at least somewhat familiar with a rating were asked.
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What factors do experts believe contribute most

to the credibility of a rating?

Objectivity/credibility I 94

of data sources

Disclosure of methodology

Consistency of . 77

methodology over time

Focus on T 74

material issues = 2012

Direct engagement of N 67

companies under evaluation

Experience and size T 66

of research team

Stakeholder involvement in e 66

development of methodology all values are
percentages

Q. Please rate the importance of each of the following factors when determining the credibility of a rating or ranking.
Please use the 5-point scale provided, where 1 is "no importance" and 5 is "very high importance.”
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What factors do experts believe contribute most

to the credibility of a rating? Compared to 2010

Objectivity/credibility
of data sources

Disclosure of methodology

Consistency of
methodology over time
Focus on

ial i 69
material issues " 2012

Direct engagement of I 67
companies under evaluation PR 66 = 2010

Experience and size

of research team
Stakeholder involvement in
development of methodology

percentages

Q. Please rate the importance of each of the following factors when determining the credibility of a rating or ranking.
Please use the 5-point scale provided, where 1 is "no importance" and 5 is "very high importance.”
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How often do experts use ratings and rankings,

and for what are they used?
Gain intelligence on company h - . -.I
sustainability strategy/performance
Engage companies on their l
sustainability practices 14 27 m
Make decisions (e.g. investment, l
purchasing, employment) il 1 % m

Benchmark companies E
. . 16 39
against their peers

B At least once per week At least once per month
Once every few months " Once per year or less all values are
® Never " Don't Know or N/A percentages

Q. How often do you use ratings and rankings for the following purposes?
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Do experts believe ratings and rankings improve

overall corporate sustainability performance?

Not at all - 15

all values are
percentages

Q. To what extent, if at all, do you think sustainability ratings and rankings are improving overall corporate sustainability
performance? Please use a scale of 1 to 5 where 1 means “not at all” and 5 means “a great deal.”
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Which 3 rating characteristics could drive biggest

change in corporate sustainability performance?

Making results/analysis fully
available to stakeholders

Focusing on material issues by
asking more sector-specific questions

Involving stakeholders in
development of methodology

Maintaining consistent
methodology over time

Making results/analysis fully available
to companies without charge
Spending more time engaging with
companies under evaluation

Reducing administrative burden by
asking fewer questions overall

41

37

37

36

12
all values are

Q. Which three of the following characteristics of rating systems have the greatest potential to drive improvement p ercentag es
in overall corporate sustainability performance? Please select up to three answers.
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For further information...
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Chris Coulter, President
chris.coulter@globescan.com

GlobeScan
65 St. Clair Avenue East, Suite 900
Toronto, Canada M4T 2Y3

London +44 20 7253 1450
San Francisco +1 415874 3154
Toronto +1 416 962 0707

www.globescan.com
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Michael Sadowski, Vice President
sadowski@sustainability.com

SustainAbility
155 Water Street
Brooklyn, NY 11201

London +44 20 7269 6900
New York +1718 210 3630
Washington +1 202 3154150

www.sustainability.com



